
Accounting Foundations
Core MBA Curriculum (39 required credits)

Title Description Credits
Team Performance An overview of concepts, applications, and research on group and teamprocesses and performance in an organizational context. 3 credits

FinancialAccounting Accounting rules, practices, and applications that characterize theaccounting presentations that for-profit organizations provide to thepublic.
3 credits

LeadershipCommunications Developing communication skills required for managers and leaders;creating effective individual and group presentations. 3 credits

Data Analysis forDecision Making Applying statistical concepts to quantify uncertainty and gain insightsfrom data in business settings. 3 credits

Marketing in aGlobal Environment Examining strategic issues in global marketing, including opportunityanalysis, planning, and implementation. 3 credits

FinancialManagement Application of techniques available to aid managers in sound financialdecision making. 3 credits

Managing SupplyChains in GlobalMarkets
Analyzing and applying key concepts, tools, and strategies in managingsupply chains in global markets. 3 credits

Economics for
Business Strategy Introduction to microeconomic and macroeconomic environments ofbusiness, pricing determination, market structures, and formulation ofcompetitive strategy.

3 credits

Managing andLeading People inOrganizations
Overview of human behavior in organizations, and implications formanaging and leading individuals, teams, and organizations. 3 credits



Ethical andResponsibleBusiness Leadership
Managing ethical conduct in organizations, including corporate socialresponsibility, sustainability, and stakeholder analysis. 3 credits

Global StrategicManagement Integrating multiple functional business areas to resolve global businessproblems and improve organizational performance. 3 credits

CorporateInnovation andEntrepreneurship
Understanding, exploring, and applying innovation-related concepts,principles, and practices to corporate environments involved with newventure creation and other contexts.

3 credits

Managing in theDigital Economy How digital innovation, technology, and market disruption transformsindustries, business practices, and market strategies. 3 credits

Concentration Curricula
Accounting Foundations

Title Description Credits
Taxation Introduction to U.S. federal income tax, covering the basics of taxation of

individuals, corporations, flow-through entities and property transactions.
3 credits

Auditing Principles of the risk-based approach to the audit of financialstatements, with special focus on financial informationsystems.
3 credits

ManagerialAccounting Examination of the internal organizational accountingprocedures that establish accountability within organizations. 3 credits

Advanced Accounting (Choose 9 credits)

Title Description Credits
Auditing Theory and
Practice

Auditing theory pertaining to the regulatory environment, risk assessment,
internal controls, materiality, computerization, analytical procedures,
sampling, fraud, ethics, and professional responsibilities.

3 credits

Business TaxPlanning Theoryand Practice Tax theory pertaining to corporations, partnerships andconduit entities, estates, trusts, ethics, and professional taxresponsibilities.
3 credits



AccountingInformation andDecision Systems The study of business processes, transactions cycles, andinternal control structure with an emphasis on computerizedaccounting information systems.
3 credits

Strategic CostManagement Current managerial accounting topics such as activity-basedcosting, theory of constraints, performance measures and theiruse in organizations.
3 credits

ProfessionalResponsibilitiesand Ethics inAccounting
The study of ethical systems and ethical decision making andtheir application in Accounting. 3 credits

FinancialStatementAnalysis II The exploration of conventional and advanced methods ofanalyzing financial statements, including earnings quality andfinancial distress assessment.
3 credits

FinancialReporting I Accounting theory and practice for reporting consolidations,foreign currency transactions, and preparing financialstatements for governmental and NGOs.
3 credits

Governmentaland NonprofitAccounting Accounting, reporting, and auditing principles and proceduresfor public sector agencies and nonprofit organizations. 3 credits

Business Analytics

Title Description Credits
Business Strategies
for Data Analytics

Data analytics problem-solving strategies applied to a real-world business
context.

3 creditsMarketingAnalytics Systematic and analytical approaches to marketing decision-making within modern day enterprises. 3 credits

PrescriptiveAnalytics forBusiness Development of methods for prescriptive analytics with a focuson business supply side decisions and risk mitigation. 3 credits



Corporate Innovation and Entrepreneurship

Title Description Credits
Business Modeling
and New Venture
Creation

An overview of considerations related to launching a startup ornew venture within an existing organization, includingcompetitors, best practices, project management, businessmodels, team formation, financing, leadership, and exit plans.
3 credits

EmergingTrends,Technology, andCorporateInnovation
Exploration of emerging trends and disruptors in technologyand industry that create new markets and influence decisionmaking, product development, business models, and businesspractices associated with innovation.

3 credits

CorporateInnovationStrategies andEntrepreneurialMethods
Exploration of the formal methodologies, techniques, anddomains associated with innovation and entrepreneurship,and how to apply them.

3 credits

Finance

Title Description Credits
Analysis of Financial
Markets

Analysis of factors affecting price determination in financial markets. 3 creditsMultinationalManagerialFinance Analysis of the international aspects of managerial finance.Emphasis on the environmental and institutional factorsinfluencing capital acquisition and allocation.
3 credits

Portfolio Theoryand Policy Rigorous examination and analysis of asset-holder behaviorunder conditions of risk and uncertainty. 3 credits

General Management (Choose 9–10 credits)

Title Description Credits
Taxation Introduction to U.S. federal income tax, covering the basics of taxation of

individuals, corporations, flow-through entities and property transactions.
3 credits



BusinessStrategies forData Analytics
Data analytics problem-solving strategies applied to a real-world business
context.

3 credits

Supply ChainManagement Introduction to the strategic framework, issues, and methods for integrating
supply and demand management within and across companies.

3 credits

Analysis ofFinancialMarkets
Analysis of factors affecting price determination in financial markets. 3 credits

ProjectManagement A problem-based, interdisciplinary course in project management skills and
techniques needed to manage projects in a modern business environment.

3 credits

Human Resource Management

Title Description Credits
Diversity Leadership Analysis and application of models, theories, and strategies formanaging an increasingly diverse workforce and customerbase.

3 credits

PositiveOrganizationalBehavior andWellbeing
Exploration of positive organizational behavior and wellbeingconcepts for developing the "human sustainability" factor inorganizations.

3 credits

Human ResourceManagement An in-depth examination of the strategic planning andimplementation of human resource management, includingstaffing, development, appraisal, and rewards.
3 credits

Marketing Analytics (Choose 9 credits)

Title Description Credits
Team Performance An overview of concepts, applications, and research on group and teamprocesses and performance in an organizational context. 3 credits



FinancialAccounting Accounting rules, practices, and applications that characterize theaccounting presentations that for-profit organizations provide to thepublic.
3 credits

LeadershipCommunications Developing communication skills required for managers and leaders;creating effective individual and group presentations. 3 credits

Data Analysis forDecision Making Applying statistical concepts to quantify uncertainty and gain insightsfrom data in business settings. 3 credits

Project Management (Choose 9 credits)

Title Description Credits
Project
Management A problem-based, interdisciplinary course in projectmanagement skills and techniques needed to manage projectsin a modern business environment.

3 credits

Cost and ValueManagement A problem-based course that emphasizes project cost control and teaches
students to apply techniques to control projects in business.

3 credits

Planning andResourceManagement
A problem-based course that addresses techniques for planning the project
development process, including securing resources and resource
management.

3 credits

Commercial Lawand ProjectProcurement
A problem-based course that addresses elements of commercial law and
procurement practices and their implications for project management.

3 credits

Supply Chain Management (Choose 9 credits)

Title Description CreditsSupply ChainManagement* Introduction to the strategic framework, issues, and methods for integrating
supply and demand management within and across companies

4 credits

Supply ChainPerformanceMetrics and
Performance metrics used in supply chain management, both within the
enterprise and across the extended enterprise.

1 credits



FinancialAnalysisDemandFulfillment This course covers the forecasting and inventory management activities
involved in the fulfillment of demand for finished goods.

2 credits

SupplyManagement An overview of the strategic role that supply management has in effective
supply, demand, and value chain operations.

2 credits

Manufacturingand ServiceOperationsPlanning
Planning strategies for managing manufacturing and service operations
within supply chains.

2 credits


